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Travel is clearly experiencing a recovery. However, the industry remains highly 

susceptible to the virus trajectory, vaccination efforts, and governmental responses, 

meaning that we continue to see unevenness around the world.

Several regions globally made great strides with their vaccination efforts. Countries 

that were able to reopen their borders immediately have experienced an influx of 

travelers, especially larger domestic travel markets. Leisure bookings increased and 

business travel continued to show green shoots.

By contrast, other regions and countries that are heavily dependent on international 

tourists were not yet able to reap the same benefits. Additionally, the spread of virus 

variants has hindered the comeback and we can expect this to continue to play a 

role in the months to come.

In short, we can be optimistic about our industry - yet with caution.

John Shmuel

Strategic Planning & Insights
Sabre Hospitality Solutions



GLOBAL AND 
REGIONAL 
PERFORMANCE



Worldwide

The global travel industry's recovery continues to reflect the local COVID-19 conditions and related travel restrictions. 
Vaccine distribution impacts traveler confidence and, in turn, performance across regions and segments within the 
travel and, specifically hospitality, industries varies.

Intra-country leisure travel still dominates with consumers opting for longer trip durations as opposed to shorter 
getaways and are willing to pay more for factors that reduce their exposure to Covid-19. We are seeing a slow but 
positive movement with business travel as some companies have started to loosen restrictions on employee travel.

Source: Sabre 8-K filed on September 3, 2021
7-day moving average; calendar-shifted; CRS transactions are community model only; data through July 31, 2021
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North America

The North American market is the region closest to reaching 2019 occupancy levels. Factors such as 
widespread vaccine distribution and travel restriction relaxation contributes to an increase in traveler 
confidence within domestic leisure travel. Canada has been tracking slightly behind due to the border 
closure, but with the reopening of the border on August 9, this is expected to change.

There was a slight dip in hotel occupancy and average daily rates in the beginning of August. With the 
recent rise of the Delta variant, it is unknown how this positive momentum will be impacted.

North America Hotel Occupancy and Average Daily Rate
Feb. 22, 2020 – Jul. 31, 2021

Source: STR.com – STR: U.S. hotel results for week ending 7 Aug | August 12  



Asia Pacific

Overall, the APAC region continues to follow strict protocols with the spread of the Delta variant. The 
region was split with some countries expanding, and some closing, the booking gap between 2019 
and now.

Occupancy levels remain low and unemployment rates increased for the first time in 12 months in the 
larger part of the region. Talks of additional restrictions and the trajectory of the variant will continue to 
dictate the occupancy recovery in the region.

China remains close to pre-pandemic levels due to a strong volume of intra-country travel. Australia 
and New Zealand peaked in travel this summer but have since declined in both flight and hotel 
bookings as of August. 

Asia Pacific Hotel Occupancy H1 Performance
2019 - 2021

Source: Source: STR.com – Asia Pacific: Hotel Performance ups and downs | August 16  

https://www.pata.org/member-chapter-news-1/ndff30k9q47fj7xrlwo3w34c4tzm7r


Latin America

Latin America remains a mixed bag on the road to recovery as the virus trajectory and government 
responses continue to make travel to most of the region challenging resulting in a slower economic 
recovery.

Mexico, Chile and Brazil were exceptions to this trend, all showing strong signs of improvement from 2020 
occupancy numbers. Mexico benefited from the U.S. travel demand and Chile benefited from the highest 
regional vaccination rate. As of July, Embratur, the Brazilian Tourist Board, resumed its tourism 
promotions, rolling out focused marketing campaigns through end of year.

Latin America Hotel Occupancy in Beach Markets
Running 7-day occupancy Jan. 3 – Jul. 25

Source: Source: STR.com – STR: Breach destinations leading hotel performance in Latin America | August 2  

https://www.thedialogue.org/analysis/how-quickly-can-latin-americas-economies-recover/
https://en.travel2latam.com/nota/69077-brazil-brazil-resumed-the-international-promotion-of-its-tourist-destinations.html


Europe, Middle East & Africa

Many hotels reopened and increased occupancy across EMEA as a result of their eased travel 
restrictions. Recently there had been a push to open most European countries to international travelers, 
but the need to stay up-to-date with policies is crucial, as many countries continue to balance a variety of 
entry requirements and ever changing COVID-19 restrictions.

Since the Council for the European Union began lifting non-essential travel restrictions at the end of June 
2021, many countries in the region have seen positive changes in occupancy. For the last several months, 
Russia continued to see improvement in their hotel occupancy rates and are projected to continue to 
improve with the recently ordered mandatory vaccination policy.

Source: Source: STR.com – STR: U.K. leading Europe in hotel occupancy recovery | July 26  

Europe Hotel Occupancy Top 10
Running 7-day occupancy Jan. 3 – Jul. 17

https://www.consilium.europa.eu/en/press/press-releases/2021/06/18/council-updates-the-list-of-countries-special-administrative-regions-and-other-entities-and-territorial-authorities-for-which-travel-restrictions-should-be-lifted/
https://www.costar.com/article/1659954111/russian-hotels-show-recovery-trend-with-help-of-mandatory-vaccination-policies


STATE OF THE 
PANDEMIC



Covid -19 vaccine doses administered per 100 people.*

Vaccinations
Across the Globe

Distribution remains heavily skewed 
towards developed countries

With over 4.48 billion doses of the COVID-19 vaccine 
administered globally, travelers’ confidence levels are 
continuing to increase.

Intra-country travel has boosted, and international 
travel bookings have seen a slight uptick.

Those able and willing to pay are even traveling 
internationally to receive their vaccine, most of them 
heading to the U.S..

Source: ourworldindata.org – Statistics and Research: Coronavirus (COVID-19) vaccinations | Aug 15

*For vaccines that require multiple doses, each individual dose is counted. As the same person may receive 
more than one dose per 100 people can be higher than 100.

https://www.travelpulse.com/news/impacting-travel/vaccination-tourism-why-travelers-are-visiting-the-us-to-get-their-shots.html
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More companies, hotels, and restaurants are 
requiring proof of vaccination. 

As of August, a growing number of companies
including Google, Facebook and Disney 
announced their vaccine mandates beginning in 
their U.S. office and rolling out to other countries.

Vaccination campaigns continue to launch 
throughout Europe, leaving many employers in 
the E.U. and U.K. to investigate actions to take. 

Some popular hotel destinations are also now 
mandating their guests show proof of their 
Covid-19 health status. 

Requirement 
of Vaccination 
Proof on the Rise

https://www.cnn.com/2021/07/28/business/companies-vaccine-mandate/index.html
https://www.jonesday.com/en/insights/2021/03/covid19-vaccinations-and-considerations-for-european-employers
https://www.forbes.com/sites/suzannerowankelleher/2021/07/29/hotels-proof-of-vaccination/?sh=34f63e461f19


The Delta variant, discovered last December, has now become 
the most dominant strain of the coronavirus worldwide. 

Just as some countries were beginning to ease restrictions, 
infection rates across the world have increased. 

While it’s found that vaccine protection is still very strong, new 
strains of Covid-19, including the Delta variant, may impact travel 
trends.

The Effects of New Covid Variants

"The biggest risk to the world at the moment is simply Delta," said microbiologist 
Sharon Peacock, who runs Britain's efforts to sequence the genomes of coronavirus 
variants, calling it the ‘fittest and fastest variant yet’.“

– Reuters (July 26)

https://nymag.com/intelligencer/article/covid-b-1-617-2-delta-variant-what-we-know.html
https://www.bbc.com/news/world-57907681
https://www.reuters.com/world/china/how-delta-variant-upends-assumptions-about-coronavirus-2021-07-26/


Source: NYTimes.com – Coronavirus World Map: Tracking the global outbreak| Aug 16

New COVID-19 Hotspots 
Emerge Worldwide

As new hotspots continue to emerge, countries around the 
world are responding and adapting.

Botswana, announced heavier restrictions including a ban 
on public gatherings and the postponement of schools 
reopening as the president points to the slow delivery of 
the vaccine.

Ciego de Avila, Cuba has become a large hotspot where 
officials are now converting hotels into hospitals.

In Asia, some countries which showed success in 
containing COVID-19 last year are now seeing cases rise 
with the spread of the Delta variant.

https://www.voanews.com/covid-19-pandemic/botswana-tightens-covid-19-restrictions-amid-rising-death-toll
https://www.nbcnews.com/news/latino/cuba-battles-soaring-covid-cases-hotels-becoming-hospitals-rcna1598
https://www.bbc.com/news/world-asia-53420537


TRAVELER 
CONFIDENCE 
LEVELS RISE



Source: kayak.com/travel-restrictions | Aug 16

 Open

Borders are open – there are 
no restrictions or requirements 
for most visitors at this time

9 countries are open (   2)*

 Open with restrictions

Borders are open to visitors 
who can provide a negative 
COVID-19 PCR or antigen test 
result and/or will quarantine 
upon arrival

150 countries are open with 
restrictions (   49)*

 Closed

Borders are closed – only 
citizens, residents returning 
home, or people in other 
special circumstances may 
enter

67 countries are closed (   46)*

*as compared to May 2021

Even countries with high vaccination rates 
face a restrictive travel landscape



Business travel 
trends indicate both 

companies’ and 
employees’ interest

Leisure travel 
trends have shown 
many opting to stay 

close to home

Booking behavior 
shows confidence as 
booking windows and 
trip durations increase

Moving Ahead With Confidence

Hoteliers should monitor 
evolving industry trends 
to stay competitive and 

attract guests



Bookings Trend in a 
Positive Direction

The hospitality industry continues to 
adapt to drive bookings and reduce 
travel concerns – and it's leading to 
positive results.

The average trip duration has increased 
by two days (compared to 2019) as 
traveler preference leans towards 
booking one long getaway over multiple 
short tips.

While booking windows hit a low point in 
many locations during 2020, we saw 
booking windows increase in many 
countries over the past few months.

Source: Skyscanner Horizons – The Return of Travel | April 28

14 Days
Average Trip Duration
_____________________

2019

18 Days
Up (   ) from 13 in 2019

______________________________
APAC

16 Days
Average Trip Duration
_____________________

2021

17 Days
Same as 2019

______________________________
AMER

15 Days
Up (   ) from 14 in 2019

______________________________
EMEA

<

Booking Windows in Select Countries
Number of days between booking and departure date



LEISURE TRAVEL 
CONTINUES TO 
LEAD RECOVERY



▪ We are beginning to see a 
slight decrease in confidence 
levels due to the Delta variant

▪ 56% of consumers said they 
feel comfortable going on 
vacation, which is a slight 
decrease from a record high of 
65% in July

▪ 52% of adults said they feel 
comfortable staying in a major 
hotel chain while 46% felt 
comfortable staying in 
boutique hotels

Tracking The 
Return of Travel “Hyatt is committed to delivering thoughtful 

and immersive stays and experiences in top-
tier destinations all over the world to meet the 
needs of our guests as they begin planning 
vacations again.”

- Hyatt Hotels Corporation 

Hyatt Meets Leisure Travel 
Demands with Global Growth

“International travel may be largely off the table 
right now, but that hasn’t stopped travelers 
around the world from planning big domestic 
vacations.”

- Travel + Leisure

Traveler Destination and 
Spending Trends

Source: Morning Consult – Tracking the return to normal: Travel  | Aug. 23

Comfort with Travel Accommodations
Adults who feel comfortable staying at the following accommodations

https://newsroom.hyatt.com/news-releases?item=124120
https://www.travelandleisure.com/travel-news/american-express-amex-survey-travelers-spend-august


ThThe staycation 
is here to stay

A staycation is defined as 'a vacation spent in 
one's home country rather than abroad, or one 
spent at home and involving day trips to local 
attractions.'

The term staycation has been around long 
before the pandemic, but the word's popularity 
soared in 2020 when travel, especially 
international travel, came to a halt. Hoteliers 
across the world, have gotten creative in 
creating experience-based hotel packages to 
attract leisure travel from locals.

From the U.K. to Singapore & Sydney – the 
staycation is one pandemic trend that is here to 
stay.

Source: Definition of staycation from Oxford Language

https://www.nytimes.com/2021/08/16/business/coronavirus-uk-summer-holiday.html
https://www.sabrehospitality.com/blog/the-rise-of-staycation-hotel-packages/


NEW OUTLOOK 
ON BUSINESS 
TRAVEL



The Revival of 
Business Travel

Despite some tightening of corporate travel 
budgets and widespread consensus about 
the effectiveness of teleconferencing and 
working remotely, business travelers in the 
United States may be ready to break out 
their rolling suitcases again.

- Forbes

Business Travelers Look to Book

As business gatherings slowly inch back to 
normal, many companies are scaling down 
the size of events and determining when and 
if a virtual gathering holds the same impact. 
Complete recovery of business travel isn’t 
expected until 2024, but the industry and its 
many facets are doing what they can to 
adjust to the times.

- Fortune

Adjusting for the Future

https://www.forbes.com/sites/oliverwyman/2021/07/30/us-business-travel-looks-to-revive-in-2021-despite-covid-19-outbreaks/?sh=60b1b82358fd
https://fortune.com/2021/08/02/when-will-business-travel-recover/
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Some Positive Signs 
Emerge for the Return of 
Business Travel

During the summer months we saw some positive 
results, however the impact of Delta and other 
variants will continue to be monitored.

Global Business Travel Association (GBTA), which 
has been tracking company sentiment during the 
pandemic, received some positive results indicating 
an increase in companies reallowing business 
travel.

As is the case with most travel right now, 
business travel is more likely to occur in areas with 
higher vaccination rates. In these regions we 
are seeing a higher dependence on travel agents to 
ensure that employee travel plans are safe 
and follow new company travel protocols.

https://www.gbta.org/blog/business-travel-demand-is-on-a-steady-rise-but-government-policies-continue-to-hamper-return-to-international-travel/?_ga=2.33422715.417465901.1626706343-1501614721.1626274311
https://www.sabrehospitality.com/blog/back-to-business/


STAYING 
COMPETITIVE IN A 
CHANGING MARKET



What can you do today?

Spend Strategically

As business returns, how do you 
make the most of your ad spend? 

Use digital marketing 
campaigns and GDS promotions 

to increase visibility and 
conversions through your 

preferred booking channels

Leverage Trusted PartnersCustomer Experience 

Todays' travelers expect their 
experiences to be personalized. 
Encourage them to book at your 

properties by indicating you 
provide this level of service

Don’t just solve for today’s 
challenges, plan how to elevate your 

offerings to meet future needs. 
Connect with trusted partners that 
will grow your business to deliver 

the art of hospitality



Customer loyalty doesn’t come easy in the digital world. However, many brands fail to realize 
customers are often part of multiple loyalty programs, meaning their data provides limited insight 
into their customer’s behavior. The reality is travel marketers have blind spots, and they’re taking 
what they know about a very select number of travelers and pushing that out to everybody. And 
that fails to create the personalized experience customers want.

To gain visibility across multiple customer touchpoints and deliver on expectations, marketers are 
finding partners with access to wider pools of data from across the industry to help them 
understand all facets of customer behavior. According to Epsilon, 80 percent of consumers are 
more likely to do business with travel brands offering personalized experiences. The stakes are 
high but, when done right, the opportunity is great.

Given the changes in digital marketing as well as customer preferences and accessibility, 
convergence is inevitable. As distribution and digital media continue to converge, it will become a 
powerful tool for both suppliers and consumers around the globe. Not only will brands continue to 
drive more business, but customers will also get a better, more personalized experience that will 
build the loyalty travel brands crave.

Mark Rabe

CEO at Sojern

Focus on Customer Experience 

https://urldefense.proofpoint.com/v2/url?u=https-3A__us.epsilon.com_pressroom_new-2Depsilon-2Dresearch-2Dindicates-2D80-2Dof-2Dconsumers-2Dare-2Dmore-2Dlikely-2Dto-2Dmake-2Da-2Dpurchase-2Dwhen-2Dbrands-2Doffer-2Dpersonalized-2Dexperiences&d=DwMFaQ&c=FXJfUb1oWgygD0uNz-ujnA&r=JX9qvqpEIxnJogA-PFR0B2xwYtwQirn9qkREPzYSrdg&m=mmn6aPe2GDxp2L4Zlt86PRSXzqt2uoWr1_SuZRR_GG4&s=RAn4IO8WRocipdcPd-OwhlI_wpcIG0XS0hde7W7FNtY&e=


In case you missed it 

Hear from industry experts at Google and Sabre 
Hospitality Solutions on:

– Latest travel trends

– How hoteliers can capitalize on returning demand

– Increase Return On Ad Spend (ROAS)

– Watch the webinar on-demand here

Spend Strategically: Capture Returning Travel Demand

[Webinar] In Partnership with Google

https://www2.sabrehospitality.com/GoogleWebinar2021?utm_source=LinkedIn&utm_medium=socialmedia&utm_content=1st_post&utm_campaign=DXJul2021
https://www2.sabrehospitality.com/BusinessTravel2021


Together, we make travel happen.

Connect with us today at SabreHospitality.com

https://www.sabrehospitality.com/



